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Site Use Statistics
o Total number of page view804,822(17% downfrom the previous period)

o Total number of user€8,291(13.7®6 downfrom the previous period), with2.4%new users.
0 Average time spent ogach page: 00:01:544me fronthe previous period)

0 % Exit (indicates how often users exit from the landing page without going to other (6% (up
1.5% from the previous period)

0 Bounce ratefercentage of singlpage visits visits in which theyerson left the site from the entrance
page without interacting with the padewer the better)57.43% (samefrom the previous perigd



Top 20 pages visitedn 2020:

Primary Dimension: Page Page Title  Other ~
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Secondary dimension ~ SortType: Default ~

Page

/

/wssa/weed/composite-list-of-weeds/
/category/jobs/
/wssa/weed/weed-identification/
Jwssa/weed/weed-identification/weed-id-pages/
/meeting/2020-annual-meeting/
/wssa/weed/articles/wssa-what-makes-a-weed/
/wssa/weed/herbicides/
Nlinks/noxious-weed-ist/
/wssa/weed/resistance/
/2009/04/want-to-keep-your-compost-weed-free/

/wssa/weed/

d/articles/ ds-in mixes/
/wssa/weed/biological-control/
/category/jobs/page/2/

/publications/

/meeting/2021-annual-meeting/
/2010/07/the-deadly-problem-of-poisonous-weeds/

/society/weed-science-jobs/

Jwssa/weed/articles/tips-for-a-thick-weed-free-lawn/

Top 20 landing pages:

Primary Dimension: Landing Page  Other =
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Secondary dimension = Sori Type: Default =

Landing Page
! L]
[Iwssa/weed/weed-/dentification/ L]
[category/jobs/ @
fwissa/ -identific: id-pag @
[Iwssa/weed/articles/wssa-what-makes-a-weed/ @
Jwssa/weed/composite-list-of-weeds/ &
/meeting/2020-annual-meeting/ &
flinks/noxious-weed-list/ &
/2009/04/want-1o-keep-your-compost-weed-free/ @
Jwssa/weed/articles/wssa-weeds-in-wildflower-mixes/ &
/wssa/weed/herbicides/ L]
Jwssa/weed/biological-control/ &
Iwssa/weed/resistance/ &
/2010/07/the-deadly-problem-of-poisonous-weeds/ &
/wssa/weed/articles/tips-for-a-thick-weed-free-lawn/ &
[saciety/weed-sciencejobs/ &
[wssa/weed/arti &
/wssa/weed/articles/wssa-choosing-herbicides/ &
(not set)

/society/funding-and-grants/ &

o Unique Pageviews
304,822 247,984
% of Total: 100.00% % of Total: 100.00%
(304,822) (247,984)
=] 46,984 (15.41%) 39,307 (1585%)
@ 27,655 (2.07%) 11,859 (a78%)
@ 19413 (6.37%) 15107 (6.09%)
@ 14296 (4.69%) 12,581 (507%)
] 10,871 (3.57%) 8452 (241%)
@ 9422 (3.09%) 7892 (218%)
@ 7510 (2.46%) 7,081 (286%)
& 6,096 (2.00%) 5101 (2.06%)
@ 5,098 (1.67%) 4824 (195%)
@ 4771 (1.57%) 3,902 (1.57%)
@ 4187 (1.37%) 4022 (162%)
@ 4,178 (1.37%) 2823 (114%)
] 3,489 (1.14%) 3175 (128%)
@ 3,361 (1.10%) 3,001 (1.21%)
] 3,157 (1.04%) 2402 (0.97%)
=] 2,874 (0.94%) 2482 (1.00%)
@ 2,865 (0.94%) 2262 (091%)
@ 2,638 (0.87%) 2447 (0.99%)
il 2437 (0.80%) 1,806 (0.76%)
@ 2311 (0.78%) 223 (090%)
Acquisition
Sessions & = Mew Sessions New Users
155,356 62.75% 484
T | e | T e
37,107 (23.89%) 4382% 16,260 (15 655
9,229 (s.94%) 83.83% 7737 (7.94%)
8,421 (s.42%) 10.38% 874 (noow)
7262 (a57%) 91.27% 6628 (s60%)
7014 (4.51%) 90.43% 6343 (551%)
5,524 (3.56%) 52.55% 2903 2
5442 (350%) 24.47% 2420 (228%)
4806 (2.00%) 95.21% 4576 (269%)
3,890 (2.50%) 91.80% 3571 (a66%)
3146 (2.03%) 0412% 2961 (3.04%)
3144 (2.02%) 60.02% 1887 (1.94%)
2663 (1.71%) 86.07% 2292
2379 (1.53%) 71.75% 1707 (1.75%)
2351 (s 91.75% 2157 (2218
2172 (1.40%) 96.27% 2091 (2145
1,767 (1.15%) 36.77% 657 (0.67%)
1,619 (1.08%) 93.45% 1513
1,382 (0eo) 90.96% 1257
1,253 (0.81%) 1.36% 17 (ozw)
1,247 (o.80%) 8316% 1037 (1.06%)

Avg. Time on Page

00:01:56
Avg for View: 00:01:56
(0.00%)

00:01:33
00:01:04
00:01:22
00:04:42
00:03:33
00:05:47
00:05:32
00:04:54
00:10:56
00:02:20
00:05:24
00:00:34
00:02:35
00:04:21
00:00:43
00:03:13
00:02:49
00:04:10
00:01:12

00:03:40

Behavior

Entrances

@ advanced [@ @S ||

154,103

% of Total

37,107
5,524
8421
9,229
7,262
5442
7,014
3144
4806
2379

3,890

3,146
2,663

153
1,003

772
2351
1,787

2172

100.00%
(154,103)

(24.08%)

(3.58%)

(5.46%)

(5.99%)

(4.71%)

(3.53%)

(4.55%)

(2.04%)

(3.12%)

(1.54%)

(2.52%)

(0.58%)

(2.04%)

(1.73%)

(0.10%)

(0.65%)

(0.50%)

(1.53%)

(1.16%)

1.41%)

Bounce Rate

Avg for

57.43%

View: 57.43%
(0.00%)

34.00%
35.03%
65.53%
52.99%
53.34%
34.41%
92.09%
50.67%
27.00%
62.10%
95.04%
30.09%
90.88%
86.00%
43.14%
34.00%
54.52%
91.96%
57.45%

94.52%

Conversions.

% Exit

50.56%

Avg for View: 50.56%

(0.00%)

45.22%

19.03%

48.26%

70.59%

69.50%

69.63%

91.85%

66.37%

91.86%

49.78%

93.05%

14.58%

89.31%

81.46%

18.97%

53.51%

54.90%

89.27%

53.10%

93.42%

Q| advanced |EH | @

Pages/Session  Aug. Session Duration  Goal ConversionRate  Goal Completions.

Bounce Rate.

57.43%

Avg for View: 57.4
(@0

34.22%
54.05%
65.46%
53 64%
92.07%
35.03%
36.18%
27.15%
95.06%
90.88%
51.75%
86.26%
62.88%
91.96%
94.57%
57.41%
9401%
80.68%

0.00%

66.72%

Avg for View: 1.96
(0.00%

96

)
268
14
210
151
112
a9
172
114
1.08
115
153
123
1.82
114
1.07

2.52

120
0.00

124

00:01:37

00:01:49
00:01:30
00:00:32
00:04:52
00:02:28
00:01:.04
00:00:23
00:00:20
00:01:55
00:00:52
00:01:58
00:00:32
00:0015
00:02:05
00:00:21
00:00:42
00:01:59

00:01:14

.00%

g for View: 0.00%
(0.00%)

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

0.00%

% of Total 0.00%

Page Value

$0.00

% of Total: 0.00%

$0.00
$0.00
$0.00
$0.00
$0.00
50.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
50.00
50.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

($0.00)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

$0.00
$0.00
50.00
$0.00
$0.00
50,00
$0.00
$0.00
50,00
$0.00
$0.00
$0.00
$0.00
$0.00

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)

(0.00%)



Top 10countries accessed from:

Country Users % Users
1. B8 United States 68601 [ ¢°.52%
2. I*l Canada 3,913 | 3.97%
3. &= India 3,326 3.37%
i
4. EiE United Kingdom 2458 | 2.49%
5. B Australia 1,869 | 1.89%
6. [ China 1,651 | 1.67%
7. Brazil 1,516 | 1.54%
8. M Philippines 938 | 0.95%
9. Bl Mexico 750 | 0.76%
10.0 0 Nigeria 637 | 0.65%
Top 10browsers used to access the website
Primary Dimension: Browser Operating System  Screen Resolution  Screen Colors  Flash Version  Other
Secondary dimension v SortType: Default = Q | advanced [EB|@ = | |4
Acquisition Behavior Conversions:
Bounce Rate Pages / Avg.Session  Goal Conversion E=
" Completions
Users +  Newusers Sessions o g — Goal Value
98,291 97,484 1.96 0 $0.00
% of Total % of Total Avg for View: % of Total % of Total
100.0C 100.07% (97.414) 1.96 (0.00%) 0.00% (0) 0.00% ($0.00)
( 1. Chrome 53,431 (54.09%) 52,646 (54.00%) 88,289 (56.83%) 53.90% 2.14 00:02:09 0.00% 0 (0.00%) $0.00 (0.00%)
O 2. Safari 26417 (26.74%) 26,394 (27.08%) 34,155 (21.98%) 67.92% 1.50 00:01:04 0.00% 0 (0.00% $0.00 (0.00%)
O 3. Firefox 5315 (5.38%) 5174 (531%) 12,426 (8.00%) 51.61% 2.01 00:02:22 0.00% 0 (0.00%)  $0.00 (0.00%)
[J 4  Edge 4,463 (452%) 4329 (444%) 7494 (482%) 46.62% 2.33 00:02:46 0.00% 0 (0.00%) $0.00 (0.00%)
O 5. Internet Explorer 3,040 (3.08%) 2,864 (294%) 5705 (3.67%) 50.82% 212 00:02:27 0.00% 0 (0.00% $0.00 (0.00%)
( 6. Samsung Internet 1,414 (1.43%) 1,404 (1.44%) 1962 (1.26%) 74.26% 1.56 00:01:00 0.00% 0 (0.00% $0.00 (0.00%)
[J 7. safari(in-app) 1,365 (138%) 1,357 1,497 (096 77.49% 1.20 00:00:27 0.00% 0 (0.00% $0.00 (0.00%)
[ 8. Mozilla Compatible Agent 1,193 (1.21%) 1,193 (1.22%) 1198 (0.77%) 87.65% 1.14 00:00:19 0.00% 0 (0.00% $0.00 (0.00%)
O 9. Android Webview 720 (0.73%) 713 863 (0.56% 74.62% 1.49 00:00:59 0.00% 0 (0.00%)  $0.00 (0.00%)
) 10. oOpera 388 (0.39%) 381 643 (041 71.85% 1.59 00:01:25 0.00% 0 (0.00%) $0.00 (0.00%)
Devise category:
Primary Dimension: Device Category
Secondary dimension ¥ SortType: Default v Q advanced (B @ = T T
Acquisition Behavior Conversions
Pevics Categecy S Bounce Rate Pages / Avg. Session  Goal Conversion o, Se%
Users New Users Sessions Session Diration Rate Goal Value
98,291 97,484 155,356 57.43% 1.96 00:01:54 0.00% $0.00
of Total % of Total C al Avg for View Avg for View or View, A W o
100.00 98,291) 100.0° \'4"1):11 100.00% (155,356) 57.43 0 "Jy,:"U\l ) N:\‘,T“H’H‘v’l ) 0. D0
] 1. desktop 58,387 (59.33%) 57,533 (59.02%) 102,234 50.26% 219 00:02:22 0.00% 0 (0.00 $0.00
(] 2. mobile 36,206 (36.79%) 36,196 (37.13%) 48,031 (30.92%) 72.66% 1.49 00:00:56 0.00% 0 (0.00 $0.00 (0.00%)
3. tablet 3,822 (3.88%) 3,755 (3.85%) 5,091 57.85% 1.85 00:01:43 0.00% 0 (0.00%)  $0.00 (0.00%)
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This report was generated on 1/15/21 at 4:46:59 AM - Refresh Report



Top 10 mobile devices used to access the site:

Demographics of use

Plan for Committee Activities

1 OtherGoals forcurrent year 1. Identify and work orother areasfoVSSA website needing redesign and
update. 2Encourage more interested WSSA members to volunteer to serve as Website Committee.memb:

1 Plan of Action Continue to work on redesignirige website with Apex We$tudia We are waiting on
revisions tahewebsite untithe WSSA strategic plan is decided this will informdecision making



